
CURRENT MEDIA PRESENCE
LOCAL MEDIA
Hidden Treasures by Caritas of Waco has appeared in the local news lately due to the opening 
of the second store on Bosque Blvd. in Waco.

Caritas was also recently recognized as a Charity Champion, which are honored during Baylor 
University football games. KXXV also covered their recent fresh produce partnership with HEB.

This publicity, along with the recent publicity surrounding the store opening, provides us 
momentum as we promote our back-to-school event.



CURRENT PR EFFORTS

SOCIAL MEDIA
Hidden Treasures currently has two Facebook 
pages, one for each location. We plan to 
condense these into one page so customers 
receive consistent information and can see the 
items available at both stores. The more popular 
page has more than 2,000 likes. Posts typically 
include specials, sales and merchandise, and 
are effective as well as informational. However, 
the page could benefit from more consistent graphics with design that emphasizes a focal 
point or focused message. Many of the photos and graphics are too dark and not eye-catching. 
Posting brigher, more colorful photos could more effectively engage followers on social media 
and get people’s attention.

WEBSITE
The Caritas website offers helpful information about Hidden Treasures on a small section 
called “Thrift Stores,” but it could better showcase the stores and expedite navigation 

if it used a “Hidden Treasures” tab on the 
homepage. Using the actual name of the stores 
would help promote the brand name and steer 
customers away from thinking of the high-end 
retail stores as thrift stores. Overall, the Caritas 
website includes valuable information, but it is 
not presented in an aesthetically pleasing way. 
Making the website more modern and easier to 
navigate could help drive more customers to the 
Hidden Treasures stores.

Although Hidden Treasures does not have an Instagram or Twitter account, we plan to use 
the Caritas Instagram and Twitter accounts to advertise our Back-to-School bash. The current 
Instagram does well to advertise relevant events and news, but it tends to crop out words 
and people in its photos. Most posts only receive one or two likes, and the account has 99 
followers.

The Caritas Twitter account does well to retweet and connect with community partners, 
promote positive and relevant news, and even encourage complementary organizations and 
announcements. It has more than 1,000 followers, so it maintains a decent reach.

INFORMATION CARD
This information card is distributed at both Hidden Treasures locations and describes the 
donation process and the requirements for the items. Previously, it was sent to over 600 
supporter households. 
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Brochure
The following brochure is distributed by Caritas for general awareness purposes. It describes 
Caritas’ mission and focus and lists the services offered.


